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Many of the provincial-, city-, and local-level catalogues of indigenous innovation products contain troubling references to import substitution and
requirements for domestic intellectual property (IP) ownership that are inconsistent with international best practices. As of July 2011, the US-China
Business Council (USCBC) has found indigenous innovation product accreditation rules and guides from 16 provinces and provincial-level cities, 13 cities,
and 1 development zone.

l. Intellectual Property References

Every one of the 31 documents defining the indigenous innovation product certification process that USCBC has found contains specific references to IP
restrictions, including requirements for IP ownership or legal assignment and proprietary brands —requirements that are not in line with international
best practices of the world’s most innovative countries and that conflict with the April 2010 Draft Notice on the Launch of the National Indigenous
Innovation Work.

IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Anhui Anhui Province Indigenous W% AR A EREHTE 2 Article 2. Indigenous innovation products defined by the rules

Innovation Product Accreditation eI R A B MR E 2408774 | shall refer to products that are researched, developed, and
Management Rules (Provisional) F R, AR, BARK P produced with clearly held proprietary IP rights and brands, that
R BB ANEEANE | B, Sl R T A PRI have high levels of innovation and advanced levels of

G technology, and that have already been investigated and licensed
for manufacturing.

2, PREA B EMPFRAE M | 2. Products that have obtained proprietary IP rights with clearly
4, HALARARSL IR o defined ownership.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Beijing Beijing Municipality Indigenous 7 A IR A R (FF
Innovation Product Accreditation THIKMHZ—) - Products that have clearly obtained proprietary IP rights (in
Management Rules (Revised) 1R EFHAER TR ($5kF1 | accordance with one of the following conditions) are:
LT H ECHTE ik g (& SCHET SR . AR B EiE | 1. Products that have obtained nationally granted IP such as
i R AR, RS patent rights (referring to invention and utility model patents),
B TR AR ROE R exclusive rights to integrated circuit layouts, software copyrights,
DN ELAGIE . ERIE . Bty | rights to new plant species, and trademark rights;
AR P )3 257 S R i e | 2 Products that have a clear situation for IP obtained through
MR . Y ALY A original innovation, integrated innovation, or re-innovation; that
FR TR B 3 B do not have IP disputes; that hold specialized core technology;
and that already constitute a proprietary brand.
Fujian Fujian Province Indigenous () PEBEEMH, BB | (2) Products that have obtained proprietary IP rights with clearly
Innovation Product Accreditation TR, AR B EHIRFER | defined ownership, which means that the applying unit has
Management Rules Bie, HiENMA RS ARA | legally obtained the rights to the IP products through guided
WA B B RH A e E B IME EZ, ERERFINE AR R | innovative activities or has legally obtained or received
FRAEAL, B EEE T 2B i b assignment of the ownership or usage rights for IP that was
. S s e A RAER Ek | legally held in China by a Chinese company, organization, or
AR B BURAE AL citizen. _ _
(=) PR B4 E 3, meisy | (3)The product has a proprietary brand, which means that the
A 27 L R AT T AT KL applying unit owns the right to the registered trademark of the
product.
Guangdong Guangdong Department of Science | 3.7 B A B EXHHH, HAEZSIR | 3. Products that have obtained proprietary IP rights with clearly

and Technology, Guangdong
Development and Reform
Commission, Guangdong
Economic and Trade Commission,
Guangdong Financial Department,
Guangdong Intellectual Property
Office, and Guangdong Quality
and Technical Supervision Bureau
Indigenous Innovation Product
Accreditation Management Rules
(Trial)

JARBERFERARIT JTRE KM
BRAR ] REEHFABEAR
JTAREMET TR RN RUR T
A PR M B R 25 B A
P AE B L GRIT)

DL B H ARG

i, G AL H S RIEOR AT
80, AR ERKEMA FR B P
AL Bkl Ak B vE AR
JURA AN Flk B e A RAEFR[E
WAL TR B T AT B A

Lo

4.7 fhECA B AR, BT AL
A% SE T AR T AL

defined ownership, which means that the applying unit has
legally obtained the rights to the IP products through guided
innovative activities or has legally obtained or received license
for the ownership or usage rights for IP that was legally held in
China by a Guangdong company, organization, or citizen.

4. The product has a proprietary brand, which means that the
applying unit owns the right to the registered trademark of the
product.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Guangdong Guangdong Province 2011 3 EA HERR, HAGER | 3. Products that have obtained proprietary IP rights with clearly
Indigenous Innovation Product VLB, ANEEENRP RS A %5 . defined ownership and no IP-related disputes. An organization
Application Guide Pe B H AR ERGR TS BiE s | has proprietary IP rights when the applying unit owns the rights
2011 4E) AR H ERF RIS | g KR S ARLIEES), 753k | to the IP products through guided innovative activities; has
7] I 1% B E = S 1 e 4k; | legally obtained in China the ownership rights for the IP and key
REAFHFRFER, SiikiEmat ik | technology of the products that applied and were accredited; or
B ETEUE T 8 k. Sk gy | obtained ownership or usage rights through assignment or
B o B A R 7E 3R [ ik v 4 1% i | license in China as a Guangdong company, organization, or
SE TR S R AT R A R e, | citizen for the key technology and IP for products that applied
(R CRLAE A B R S and were accredited. (This includes invention patents, utility
Rl ANEEHER] . Bl R model patents, design patents, software copyrights, integrated
B B AT B 55 AT DG circuit designs, and [other forms of IP] that were involved in the
5. 5. 47 ikgi SRR ’ drafting of international, domestic, and industry standards that
) ) e have already been released.)
477 B H B, BIEE A | 4. Products with proprietary brands are those in which the
%7 M AR A AL applying unit owns the right to the registered trademark of the
product.
Hebei Hebei Province Indigenous W AIMETIRE ECETE Article 2. Indigenous innovation products defined by the rules
Innovation Product Accreditation B E4FEa R BERMEZE AR | shall refer to products that, in accordance with the development
Management Rules (Trial) RIEITH, WEZOHEAME R | needs and trajectory of the national economy and advanced
WAL B F R A e B ME PR, FEBENE B SE A T A shE | technology, have indigenous IP rights for core technology, play a
(R17) bR R R 7E 5 leading role in the domestic market, and drive Hebei’s industrial
development.
2. P R B ERRTR E 2. Products that have obtained proprietary IP rights and have
M. PN EE E AR RUETR: B | proprietary brands. Products that have obtained proprietary IP
1 AT IE T 3 S AR TE S, rights are defined as those where the applying unit owns IP
LEIR EARVEI G SRR B A L, products through innovative activities, or gain ownership of IP
AR EER TP E . Sk frag | rights that were acquired by the applying unit through
AN RAER EHEIRA fanR A g | assignment by Chinese enterprises, institutions, or citizens who
GAEE R, PR 3 | ownsuch IP rights. Products with proprietary brands are those
o BB A %R S M kg | Where the applying unit owns the right to the registered
AL trademark of the product.
Hunan Hunan Province Indigenous (=) PR AR, HAL | (2) Products that have obtained proprietary IP rights with clearly

Innovation Product Accreditation
Management Rules (Trial)

WA B E A A E B INE
(iR17)

U ROLHIRA . 77 i B B ERIR R
R G AL H T RO AT
8, ERERKEA FR B
AL Bkl Z Ak E Ak
ol Hfr oy RAE BRI VA A R

defined ownership, which means that the applying unit owns the
rights to the IP products through guided innovative activities, or
has legally obtained or received assignment of the ownership or
usage rights for IP that was obtained in China by a Chinese
company, organization, or citizen.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
7RI T A AL B AL -
Jiangsu Jiangsu Province Indigenous 3. PERIE AR 4 | 3. Products” technology levels, in comparison with the same type
Innovation Product Accreditation FENSE AR EERSSE, BT T | of products, are leading domestically and achieve an advanced
Management Rules (Trial) BB — level internationally, and fall under one of the following
LB RO SIEEEANE | (D @B LR T A BB | conditions:
(iR17) %, A A BRI R (1) The product falls under indigenous research and development
(2) 76 [H Br 5l et ol oA, (R&D) internationally and holds all IP rights;
A A SRR A (2) The product has made breakthroughs in key technologies
(3) WG T T2, & internationally and holds indigenous IP rights;
o AR P 5 T AR AR P (3) The product makes fundamental improvements to existing
HE, WA E L products in terms of technology, structure, material, and
performance and holds indigenous IP rights.
Jiangxi Jiangxi Province Indigenous (=) PAREA A EERS, HAL | (2) Products that have obtained proprietary IP rights with clearly
Innovation Product Accreditation TR, PR B R | defined ownership, which means that the applying unit owns the
Management Rules B2is, Bt HE SR ARM) | rights to the IP products through guided innovative activities or
TLPE4 B E A= e I BES), EREKEIE &R | has legally obtained or received assignment of the ownership or
AL, B E i EE R T g | usage rights for IP that was legally held in China by a Jiangxi
S, F s ELA AT ERYE | company, organization, or citizen.
A 030 P2 R A A B Ag A (3) The product has a proprietary brand, which means that the
(=) e A5 E 5, Birigee | applying unit owns the right to the registered trademark of the
B4 2% PR B O BT L product.
Liaoning Liaoning Province Indigenous (2 H=REAHEHEE, HAL | (2) Products that have obtained proprietary IP rights with clearly

Innovation Product Accreditation

Management Rules (Trial)

LT B F00H™= e & B I
G

s ROUHII . 7 i AT E AR AL
FEdR, HOE A2 TS RHORE]
Wrimsh, FERERIEBS AL
Ay AR FIERL SRR A IR B
i YRR, BRI
A2 LB E lk . Sk By g
O RAEREREI A R B
BUEAE IR

(=) P BAT B AR

defined ownership, meaning that the applying unit has legally
obtained the effective IP rights for the patent, trademark,
copyright, integrated circuit design, or new plant varieties
through guided innovative activities; or has legally obtained or
received assignment of the ownership or usage rights for IP that
was legally held in China by a Chinese company, organization, or
citizen.

(3) Products have proprietary brands.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Qinghai Qinghai Province Indigenous (=) PR EAE B R, BB | (2) Products that have obtained proprietary IP rights with clearly
Innovation Product Accreditation ORGP E B R | defined ownership, which means that the applying unit has
Management Rules 2ig, BiERrL TSR AM | legally obtained the effective IP rights for the patent, trademark,
FHEE A L0 M EEEINE | gy, EREREIERG L | copyright, integrated circuit design, or new plant varieties
Fl. TR R, ERmgAiEy | through guided innovative activities; or has legally obtained or
e AR EFTE AL, BiikEE | received assignment of the ownership or usage rights for IP that
S EE R R E A, Sleafrag | was legally held in China by a Chinese company, organization, or
A RAFRBR B Fif =iy | Citizen. .
LBk A5 FE AL (3) Products have proprietary brands.
(=) P BA B E M
FHiE 8 E0H M E Hig#R) Nanjing Indigenous Innovation Product Certification Form
HIHR P AL Innovation:
DA E E5IHP2 R o Contains proprietary IP rights
Shandong Shandong Indigenous Innovation (=) PR AR B MR, BHAL | (2) Products that have obtained proprietary IP rights with clearly
Product Accreditation Management | %K B defined ownership;
Rules (=) PEREEE S, BgIisk | (3) The product has a proprietary brand, which means that the
AR H EQUET N EEBINE | 0 %5 S R AR T AL applying unit owns the right to the registered trademark of the
product.
Shanghai Shanghai Municipality Indigenous | % 4% AIMEFARIE F 0587 Article 2. The indigenous innovation products referred to in the

Innovation Product Accreditation

Management Rules (Trial)

T B 300 A E RN
A1

FEFR AT AV BRI AL A 7 BT &
HiA B AR R TT
SEA IR, AR E R R
WHORREH . BB, EEZO
BORM S T ZH ) A7 2

CEIED 778, BN BRI

HLORBOHARE, E4H. MR, T
ZEAEIT R A IR 2

e, fEPE S ERE . THRE. TRERERE.
PR R 55 B S (10 T [ 277 i ) i g

7= o

rules are defined as products that hold indigenous IP rights
developed by Shanghai companies or research institutions and
that have potential market competitiveness. Those shall include
new and innovative types of products that have raised and
adopted new technological principles and new designs and that
grasp new technologies and key crafts for research, development,
and production or relatively old products that are upgraded,
apply new technological principles and designs to reform the
structure, materials, or craft and lead to improvements to the
products’ performance, function, energy conservation, and
emissions reduction, clearly giving them an advantage over other
products in the same category.

(=) P EA B ERIRRL B
U ROCHIRA . 7 B B ERIR R
FEdR, HOE A2 TS RHORE]
WEsl, AERERKANA FR )
PR B8 I 52 LG R
UKD FFr AT BB o VR FT AL o

(2) Products that have obtained proprietary IP rights with clearly
defined ownership, which means that the applying unit owns the
rights to the IP products through guided innovative activities, or
has obtained or received assignment of the I ownership rights
for IP or an exclusive license.

© 2011, The US-China Business Council




IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Shanxi Shanxi Province Indigenous N Article 6
Innovation Product Accreditation FHARPERUIRM . A TR Yy . #14 | Products that have a clear IP rights situation, do not have IP
Management Rules BoOH AR COTERR E £ 5 MR 5, 8¢ | disputes, hold specialized core technology, and already constitute
P94 B EAUET SINEE NG | A E R SRR . SR HEEf | a proprietary brand, or have obtained nationally granted IP such
B -G B. BAEZERL BRAL. as patent rights, exclusive rights to integrated-circuit layouts,
R AR AR PP AU S 77 software copyrights, copyrights, and trademark rights.
Sichuan Sichuan Province Indigenous 3. PMAAHAEMER, HRGEE | 3. Products that have obtained proprietary IP rights with clearly
Innovation Product Accreditation RGO P8 EA B E R g | defined, which means that the applying unit owns the rights to
Implementing Management Rules 18, HiFRMLTHESME ARMHE | the IP products through guided innovative activities or has
(Trial) VER, IR EMENA &R AUK T | legally obtained or received assignment of the ownership or
VU E FEEUE SE SR E | ke, sEE i ik e arEGE Y | usage rights for IP that was legally held or licensed in China by a
Ihd GAIT) VUIAE Al Sk s B RAEFR Sichuan company, organization, or citizen.
VLA SR = B TG R A 4. The product has a proprietary brand, which means that the
e applying unit owns the right to the registered trademark of the
4. PEREATEIERRE, B | Product
A 2™ b A K A AL
Tianjin Tianjin Municipality Indigenous (=) PR AR B MR, HAL | (2) Products that have obtained proprietary IP rights with clearly
Innovation Product Accreditation IR, 2R EE B R EIRAEARL | defined ownership, which means that the applying unit has
Management Rules (Trial) Bie, BiERr2 TSR AM | legally obtained the effective IP rights for the patent, trademark,
REET B FEAHT e & Bk WHER), ERERERERA KL | copyright, integrated circuit design, or new plant varieties
G Fl. BAR. e, ERmAiE Y | through guided innovative activities; or has legally obtained or
T R SRR AR, BiikyEE | received assignment of the ownership or usage rights for IP that
S EE R E . S0leafrag | was legally held in China by a Chinese company, organization, or
A RAER E b R i g | Ctizen. ‘
LR AL (3) The product has a proprietary brand.
(=) aBEAAERM.
Yunnan Yunnan Province Indigenous % Article 2

Innovation Product Accreditation
Management Rules

= FE B ERIH Ml e E BN

ATPEFTRRE B EQUH T SRR S
B ZOE I oML BOR B AN oAt
FARFVBOR, 56 B R A e 2
RMGEHFA K ETT 1, BT K
AP B AT W 9 B SRR B
fi BURTRERE R, FOARKP e, Jf
REMSIEHER AT A R R

HH o

Indigenous innovation products defined by the rules shall refer
to products that are in accordance with national laws and
regulations, industrial technological policies, and other related
industrial policies; that are in accordance with the development
needs and trajectory of the national economy and advanced
technology; that have clearly defined indigenous innovation
rights and brands developed and produced in Yunnan; that have
a high degree of innovation and advanced levels of technology;
and that can encourage Yunnan’s economic and social
development.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
(—) PREBERFETH%IEZ K | (1) Products that have obtained indigenous IP rights, with clearly
AR BRI & B R defined IP ownership, under one of following conditions:
1.HiE R &L RS ARMEE | 1. The applying unit has legally obtained the rights to the IP
7, EREREE SRR FETE | products through guided innovative activities;
e 2. The applying unit has legally obtained or received assignment
2R S B AR ek | of the ownership or usage rights for IP.
B ERA . (—) R BaE R | (@) The product has a proprietary brand, which means that the
B R G % B AR | @PPlying unit owns the right to the registered trademark of the
B AL product.
Chengdu, Chengdu City Indigenous 2. A B ERU (FFE T 2. Products that have obtained proprietary IP rights with clearly
Sichuan Innovation Product Accreditation Bz —) BRI HB: (1) 3k defined ownership means that products should meet one of the
Management Rules (Trial) 15 TE SR AL (1 A B N sz A s 20 - following conditions:
BT B E BT A E B INE K. NGRS ER. Bk | (1) Products have obtained nationally granted IP such as
G4 AR, R, AR AR R | invention and utility model patents, exclusive rights to integrated
KEFER. () W BRI, & circuits, software copyrights, copyrights, trademark rights, etc.;
BB . B AR ol sk | () Products with their own proprietary brands obtained through
R R AT R R E A original innovation, integrated innovation, or re-innovation, and
KT 7 s that achieve an advanced level compared with domestic products
in the same category.
Dalian, Dalian City Indigenous Innovation | 2. /i3 B £ 4L, HALGTIR | 2. Products holding proprietary IP rights, where rights and
Liaoning Product Accreditation Management | WM (F7& A2 —) - interests situation is clear (in accordance with one of the

Provisional Rules
KIET B E 0= e BT
VASES

(1) FRAFERB R A H
RLHD L R AT e

B A EAERL RRAL, RARAL S S
WP ROE 37 i

(2) I JFLGEHT EMRATH . 5l
T A RS G 7 T2 AR R TR 7 A
T, ARGy, ER R
DEARMKHETZ,; SN BRI
O, (RS M. T
ZEETT N JRAT 7 A AR
W IR BEE N AR
S M ARbRHE, FF O E I
7% o

conditions below):

(1) Products that have been awarded IP rights such as patent
rights (indicating invention and utility model patents), exclusive
rights to integrated circuit blueprint designs, software copyrights,
copyrights, and trademark rights.

(2) Products whose IP rights are clear through original
innovation, integrated innovation, or re-innovation, that do not
have property rights disputes, and that hold the product’s core
technology or key crafts; or products that apply new technology
principles, new design concepts, that show fundamental progress
in structure, materials, and craft, or that clearly improve the
product’s function; or products that lead in proposing technology
standards at home and abroad and already form indigenous
brands.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Guangzhou, Guangzhou City Indigenous (=) PAREA AR, HAL | (2) Products that have obtained proprietary IP rights with clearly
Guangdong Innovation Product Accreditation FLRBLIHAG . FaE. PofmEA EH T4 | defined and stable ownership, which means that the applying
Management Rules RPERUR IS g A 20T 3 S04 | unit owns the rights to the IP products through guided
JUM T E R A E B A A Z7E R B AR VB A8 430 P74 | innovative activities or has legally obtained or received
WFTER, BiikikiEit ik BE iR | assignment of the ownership or usage rights for IP, or has
PR AR, Bomit 3 4ELL Efga | obtained usage rights of the IP for the product’s core technology
E YRR R R R LA iR | through an exclusive license of more than three years.
B FIAL 5
Ji'nan, Ji'nan City Indigenous Innovation % Article 2
Shandong Product Accreditation Management | H F4H = e & E R AR | Indigenous innovation products referred to in the rules
Rules BUE, BRI EE 0. 2Rtk | (“innovative products”) shall refer to products that are in
Gred i B FE R O e AT Feseib. ORI B EJF | accordance with national industrial and technological policies,
INE dprEpe ) PR EEE AR ER iR | whose technology or craft is indigenously innovative, whose
AbrdEl o D AR & 32403~ | product function is advanced, whose core components and
¥, M T8% 5 A 4RSS R ge s | complete products are self-developed and -produced; that
W R R R R I already lead domestically and internationally in proposals of
technology standards or hold indigenous IP for their core
technology, whose product function is comparable to or better
than domestic and foreign products in the same category; and
that can promote Ji'nan’s industrial development.
() AR EEMRR (B85 | (2) Products that have obtained proprietary IP rights (including
LRIR . BAHZEER . BB EAE | patent rights, software copyrights, exclusive rights to integrated
B AER. BRI L) , 3 | circuit layouts, rights to new plant varieties, etc.), hold core
P AP DR AR SR T, technology or key crafts for manufacturing the product, and
B ZS R B whose ownership situation is clear;
(=) PRAHFE MM, BmiEse | G) Aproduct that has a proprietary brand, which means that the
VA T S R A 6 T R applying unit owns the right to the registered trademark of the
product.
Jiangmen, Jiangmen City Indigenous B AINEFTRRE ERIF M | Article 2. Indigenous innovative products defined in these
Guangdong Innovation Product Accreditation RS ERLHF R BERMEHE AR | measures refer to products that meet the development needs and

Management Rules (Trial)
RAALT T E 2 QUHT ™ wh A g B
ik GRAT)

RFETTIH), PR T 2L E N5
Q. PR TR N SERE, LB
ORI N A IR, PR A
A EHERWRG IR LT
FAME A SR o

trajectory of the national economy and advanced technology. The
path of technology or craft is originally innovative within the
province; the product function is internationally advanced. Key
components and assembled products are indigenously developed
and produced within the city. Products have proprietary IP
rights, and can drive Jiangmen's industrial development.
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Locations

Accreditation Rules

IP Qualification
References (Chinese)

IP Qualification References (English)

3. P A B EARRG, HBGIR
DL B H AR RGE
i, WU AL H R R EOR AT
CEZI N P S GV R M A 2 B EE i)
FE R FE VRS R AL i A B B
AR ARBN: AEKAEF
B2 TSI Y 2 AR AR A 2 A BUA
H 3R A 120 b s A 4 i
AR %,

3. Products that have obtained proprietary IP rights with clearly
defined ownership, which means that the applying unit has
legally obtained the rights to the IP products through guided
innovative activities, or has legally obtained or received license
for the ownership or effective usage rights for IP that was legally
held in China. This is manifested as holding an invention patent,
multiple utility model patents or software copyrights as well as
indigenous brands (where they hold the usage rights for the
product’s registered trademark), etc.

Nanjing,
Jiangsu

Nanjing City Indigenous

Innovation Product Accreditation

Management Rules (Trial)

B BT B FOHT = S E R I
G

B0k AIRERTRE ERIH
CLUR IR QR dh ) AR Ar E X
PV AR BRI T 255 K R R,
PR T 2R e 7 dh ke
[ A4S R LR AL i
TERA, P A R SR R
PRAE A% O BARSNA B FFIR™
B, I RE S TR A 32 A0y 3 B i Al
KPR 7 it o

Article 2. Indigenous innovation products referred to in the rules
(“innovative products”) shall refer to products that are in
accordance with national industrial and technological policies
and with the economic development needs of Nanjing, whose
path for technology or craft is stable and sustainable, whose
product function is leading domestically, whose core components
and complete products are self-developed and -produced, which
lead domestically in proposing technology standards or hold
indigenous IP for their core technology, and which play a leading
role in the domestic market and drive Nanjing’s industrial
development.

(=) P EA B ERIRRL B
LRI . RO R TS
B CUEESD, R EKEMA &
BB P A R, BRI 321k
PR B B A AR B A P AL

(2) Products that have obtained proprietary IP rights with clearly
defined ownership. The applying unit has legally obtained the
rights to the IP products through guided innovative activities or
has legally obtained or received assignment of the IP ownership
or usage rights for IP;

Ningbo,
Zhejiang

Ningbo City Indigenous Innovation
Product Accreditation Management
Rules (Trial)

T A R A BB
(k17)

(=) b BA B B, B
RO 7 i B B ERIR L
fetR, HiF A2 R S EARE)
WrEE, FERERIEINA F B
PR BRI L 3 L B R
B A A S o5 VF AT AL

(2) Products that have obtained proprietary IP rights with clearly
defined ownership, which means that the applying unit owns the
rights to the IP products through guided innovative activities or
has legally obtained or received assignment of the ownership or
exclusive license rights for IP that was legally obtained.
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IP Qualification

Locations Accreditation Rules References (Chinese) IP Qualification References (English)
Qingdao, Qingdao City Indigenous (=) PR EE A R, BB | (2) Products that have obtained proprietary IP rights with clearly
Shandong Innovation Product Accreditation TRV, BRI H 35 | defined ownership. The applying unit has legally obtained the
Management Rules (Trial) W AR EES), EREREIRA % | rights to the IP products through guided innovative activities or
8T B R e I NE PRI R, Bk R 1B | has legally obtained or received assignment of the ownership or
GAIT) B EAA . Sl afr e A R7EF | usage rights for IP that was legally held in China by a Chinese
ER I SR AL B B AL B (] | company, organization, or citizen.
Lo
Shenzhen, Shenzhen City Indigenous S Article 2
Guangdong Innovation Product Accreditation S E F A R R EZ ok | Key indigenous innovation products shall refer to products
Management Rules L) B HABRZ O R P2, FiR & | holding core invention patents or other core IP, with high levels
GRYITH E 5 FAE IE S | &L BAKEASIE KA B | of technology content, and whose technology level reaches an
Ik % 5 B 7S advanced level domestically and with good market applications.
Urumgi, Urumgi City Indigenous (=) P BEA A ERRBUER, (3)Products that have obtained proprietary IP rights are products
Xinjiang Innovation Product Accreditation HHE 28 H 3 5 ARG s in which the applying unit has legally obtained IP rights through
Management Rules 3, guided innovative activities; or has legally obtained the effective
BEARFTHE S EHEQH MmN ERERIEIEE LR . Hhe. IP rights for the patent, trademark, copyright, integrated circuit
(EFLARTS LAY, SRR ERA Y. Yy | design, or new plant varieties through guided innovative
SRR, BURIEE T il HysE | activities; or has legally obtained or received assignment of the
Borh E A . S B AT ownership or usage rights for IP that was legally held in China by
RV SR = AL G R A a Chinese company, organization, or citizen.
Lo
Weifang, Weifang City Indigenous (=) PR A B M, HAL | (2) Products that have obtained proprietary IP rights with clearly
Shandong Innovation Product Accreditation TR PR R B EHRFER | defined ownership. Products that have obtained proprietary IP

Management Rules

HEY5 T E BRI E A

SetR, HE A2 S I EARE)
Wimsh, ERERE

WA R T ARG, Bk
SR E A S AL E A
FAE TR E ML A SR U I AL
B AL

(=) P B B R, B
REIA %7 i R AR ) T AL

rights means that the applying unit has legally obtained the
rights to the IP products through guided innovative activities or
has legally obtained or received assignment of the ownership or
usage rights for IP that was legally held in China by a Chinese
company, organization, or citizen.

(3) The product has a proprietary brand, which means that the
applying unit owns the right to the registered trademark of the
product.
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Locations

Accreditation Rules

IP Qualification
References (Chinese)

IP Qualification References (English)

Wuhan, Hubei

Wuhan City Indigenous Innovation

Product Accreditation Management

Rules (Trial)

BB A ERH = e B E L
G4

(=) P BA B ERIRRL B
aROCHIRA . 77 i B B ERIR R
FetR, HF A2 R S REARE]
WEsl, AERERKANA FR B
PR BRIZE S 52 AR AR 1
il Sk A B RAE R AR
AT FIR B B A AL B A F AL

(=) P EA B R, B R
REIA %7 i R AR T AL

(2) Products that have obtained proprietary IP rights with clearly
defined ownership, which means that the applying unit has
legally obtained the rights to the IP products through guided
innovative activities or has legally obtained or received
assignment of the ownership or usage rights for IP that was
legally held in China by a Chinese company, organization, or
citizen.

(3) The product has a proprietary brand, which means that the
applying unit owns the right to the registered trademark of the
product.

Xiamen, Fujian

Xiamen City Indigenous Innovation
Product Accreditation Management
Rules

i = E e A NS = 2D RPS

(=) HRI™ A B ERR R
CRIERER SEREFTR LA, 4k
BT ER RIEEERL b
BB Z 55T A G E bR
B AT AR HESE)

(3) Applying products hold indigenous IP (including invention
patents, utility model patents, design patents, software
copyrights, integrated circuit designs, and [other forms of IP] that
were involved in the drafting of international, domestic, and
industry standards that have already been released.)

Zhongguancun
(Beijing)

Opinions on Promoting
Government Procurement of
Indigenous Products at
Zhongguancun

ABHT N RBUR 5 T2 H R A R
bl DX T FREBSURF R B ™ ik
RITAEREL

HE (B) HRBRRELZIREN.
ML HEEHIEAY iR, B R
GBI SR RRAHT B G HER AR AL
W BB, A H R B
BRI TR, BT RERT6E
A (D HEBURHE, B RIS
370 S A R 2 6 B ML B

Leading sets of key technological equipment shall refer to
integrated machines, electronics, and automatic control
technologies; those applying original innovation, integrated
innovation, or re-innovation; that have core technology with
indigenous innovation and proprietary brands; and that have
clear energy conservation and low (zero) emission characteristics,
but have not yet achieved market results as a complete set of
equipment or a stand-alone device.

Il. Import Substitution References

Of the accreditation rules and guides for indigenous innovation product certification that USCBC has uncovered, the majority — 23 of 31 — contain explicit
references to import substitution, even though import substitution references were deleted from the April 2010 Draft Notice on the Launch of the National
Indigenous Innovation Work.

Locations

Accreditation Rules

Import Substitution References
(Chinese)

Import Substitution References (English)

Anhui

Anhui Province Indigenous
Innovation Product Accreditation
Management Rules (Trial)

5. 7 b SR IR AT R I 285 AL
AR IR 7 47 7 SR B Ak 1

5. Products should already have achieved, or have great potential
for, economic gain and market development or import
substitution.
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Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)

LA B RH S B B AN
G

Beijing Beijing Municipality Indigenous None None
Innovation Product Accreditation
Management Rules (Trial)
BT B EBH A E INE (B
D

Fujian Fujian Province Indigenous ) PR EBEAEERNEFF L | (6) Products should have great potential for economic gain and
Innovation Product Accreditation T 7 Al S e e B A O market development or can substitute for imports.
Management Rules
MR H T BIH” dhAE BB TNE

Guangdong Guangdong Department of Science | 5 % Article 2
and Technology, Guangdong ARIMEFTFR B E0LE s B85S Indigenous innovative products defined in these measures refer
Development and Reform R4 5 R BESR Je il f R K 7 to products that meet the development needs and trajectory of the
Commission, Guangdong M, AR TZREREPLER . 755 | national economy and advanced technology. The path of
Economic and Trade Commission, | {48 [E frieit. %O Epe:f%y =5 | technology or craft is internationally and originally innovative;
Guangdong Financial Department, | 44y & =95 & 2E7, @z | the product function is internationally advanced. Key components
Guangdong Intellectual Property S AR AR o LR AR k| and assembled products are indigenously developed and
Office, and Guangdong Quality BEF], JEReUERCEE. A14Ep, | produced within the province. Products are already leading in the
and Technical Supervision Bureau IR 257 R JE B2 drafting of domestic technology standards or hold invention
Indigenous Innovation Product patents for their core technology; and they can substitute for
Accreditation Management Rules imports, play a leading role in the domestic market, and drive
(Trial) Guangdong's industrial development.
ImREAREHARIT TTRE KBNS | 8775 AEIBIENATMZME KK | 8. Products should have great potential for economic gain and
BERE ] REGTFAGTERE G = An AN market development or can substitute for imports.
ITARBMBUT ARE RS T
R RN E R X T B R0
77 A E (8 BT

Gl
Guangdong Guangdong Province 2011 8.7 i L F B E AT RS FIBK M | 8. Products should have great potential for economic gain and

Indigenous Innovation Product
Application Guide

2011 4E7RAE B T BIH b H R
i

37 i S e RE ARt 17 e

market development or are products that can substitute for
imports.
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Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)
Hebei Hebei Province Indigenous None None
Innovation Product Accreditation
Management Rules (Trial)
AL A EQHT™ e BT NE
(17)
Hunan Hunan Province Indigenous None None
Innovation Product Accreditation
Management Rules (Trial)
WE A A EQHT R BT NE
(17)
Jiangsu Jiangsu Province Indigenous B Article 2
Innovation Product Accreditation ARIMEFTFRE ECE = RS Indigenous innovative products defined in these measures refer
Management Rules (Trial) R TR RS AR K BT to products that meet the development needs and trajectory of the
LA RBEE T SINEERINE | [, BARR T EHAEEFER. 75, | national economy and advanced technology. The path of
GRAT PEESE BRAE . O IBeERIEE L=, | technology or craft is internationally and originally innovative;
BHBEEFRAR, PO fEE K% | the product function is internationally advanced. Key components
SR R AR B B A4 % | and assembled products are indigenously developed and
BLF], JEARUEBCHEN . Bl4Epy | produced within the province. Products are already leading in the
TSR T 3570l (72 i drafting of domestic technology standards or hold invention
patents for their core technology; and they can substitute for
imports, play a leading role in the domestic market, and drive
Jiangsu’s industrial development.
4. PEEEABHEMATREEMEK | 4. Products should have great potential for economic gain and
K aT e g0, market development or can substitute for imports.
Jiangxi Jiangxi Province Indigenous B PR EEBAERAF R NE: | (7) Products should have great potential for economic gain and
Innovation Product Accreditation KT A=k BB A . market development or can substitute for imports.
Management Rules
YA B EBH™ sl e B EANE
Liaoning Liaoning Province Indigenous (L) PR EAEBTENAEF A ME | (7) Products should have great potential for economic gain and
Innovation Product Accreditation KT Rl s fe B0 . market development or can substitute for imports.
Management Rules (Trial)
TR B LR A E B MK
G
Qinghai Qinghai Province Indigenous (B R EAEENEFREE | (7) Products should have great potential for economic gain and

Innovation Product Accreditation
Management Rules

KIS st e e B AGE

market development or can substitute for imports.
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Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)
FHilg B LB A E B HEINE HiFE B LR MIAE RIER) Qinghai Indigenous Innovation Product Accreditation
)38 4 Application Form
o B0 Innovation:
0 Import Substitution
Shandong Shandong Province Indigenous () PR EABTEMA T ML | (6) Products should have great potential for economic gain and
Innovation Product Accreditation KT Rl s fe B0 . market development or can substitute for imports.
Management Rules
AR B G A E B B
Shanghai Shanghai Municipality Indigenous | None None
Innovation Product Accreditation
Management Rules
bt A AR A E B NE
GRAT)
Shanxi Shanxi Province Indigenous E % Article 2
Innovation Product Accreditation KIMERFR B 0= M ERGE Indigenous innovative products defined in these measures refer
Management Rules P54 H EEGHT | ZMH 6 iBcE, BA B 3 5= 5 to products in accordance with related national industrial policies
P A E B BN B3, 72 5 BA I e 23 k25 Ak | that have indigenous brands; advanced product technology; great
KT RIS E A NHE T 3R Re i 5 | potential for economic gain and market development or can
RPN R R substitute for imports; and that can drive Shanxi’s industrial
development.
Sichuan Sichuan Province Indigenous B=% Article 3
Innovation Product Accreditation AIMEFTFRE ECH = s e Indigenous innovative products defined in these measures refer
Implementing Management Rules | &5 K EE R AR BN to products that meet the development needs and trajectory of the
(Trial) W, BARBRTE®KeEPEL., 775 | national economy and advanced technology. The path of
VU148 G5 A E St B PEREE N SeHE . O FIE LR, | technology or craft is domestically and originally innovative; the
Ir GRATO MHEEF AR, PR OEEPKZ | product function is internationally advanced. Key components
SR R AR LD B A4 % | and assembled products are indigenously developed and
B EF], JRRets . a4y | produced within the province. Products are already leading in the
TSR I 172l 72 i drafting of domestic technology standards or hold invention
patents for their core technology; and they can substitute for
imports, play a leading role in the domestic market, and drive
Jiangsu’s industrial development.
8. P EAHBHEMAF R MEK | 8. Products should have great potential for economic gain and
M AT st e e ARk . market development or can substitute for imports.
Tianjin Tianjin Municipality Indigenous (B PR EBBENEFREME | (7) Products should have great potential for economic gain and

Innovation Product Accreditation
Management Rules (Trial)

R E B A E B Bk

K st e &Rt 1.

market development or can substitute for imports.
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Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)
G
Yunnan Yunnan Province Indigenous (f) = EAEBENEF 8 ME: | (5) Products should have good potential for economic gain and
Innovation Product Accreditation R R RE AT, market development or can substitute for imports.
Management Rules
A HERIH S E E BNE
Chengdu, Chengdu City Indigenous ARIMEFTHE ERH T i/ & Indigenous innovative products defined in these measures refer
Sichuan Innovation Product Accreditation Fro R B R fSe R AR R By to products that meet the requirements established by national
Management Rules (Trial) M, AR T 248 E L FA)5L5| | industrial policies and the development needs and trajectory of
BT E E TS MO E BT S | BRI, B EEE £9F %4 | the national economy and advanced technology. The path of
GRAT) P, BT R . KoRseHE. JRErT | technology or craft should fall under self-innovation or under
IR E AR, Reig Bt | attracting, absorbing, and re-innovating. Key product components
HE VRIS Zh IR 1T P R SR 72 should be indigenously developed and produced, with a high
level of innovation, advanced technology, and dependable quality
and should have indigenous IP rights and have the ability to
substitute for imports and lead Chengdu's industry development.
(=) HiFANER =M EA LT 4 | (2) Products applying for accreditation should meet the following
14 conditions:
2. WHBE EHIRFER (S TFH % 2. Have indigenous innovation rights (according to one of the
2z —) HAREIRMH below conditions), where the ownership situation is clear:
(3) BFEE N RSB B A bR (3) Products are already leading in proposing technology
W, BRI A O RSk T | standards at home and abroad, or which hold core technology or
SOREUE MR AR, BeigEftie | key craft and acquire the corresponding IP rights, can substitute
Fl. 8145 T 3 R s B i el R for imports, play a leading role in the domestic market and drive
B Chengdu's industrial development.
Dalian, Dalian City Indigenous Innovation | None None
Liaoning Product Accreditation
Management Provisional Rules
KIET B EBIH™ Sl e & B AT
INE
Guangzhou, Guangzhou City Indigenous (B P REABERNZFRAE | (7) Products should have great potential for economic gain and
Guangdong Innovation Product Accreditation KT AT ek BB A0 . market development or can substitute for imports.

Management Rules

M T B AT A E
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Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)
Ji'nan, Ji'nan City Indigenous Innovation (I =5 EA B EAEIHE, AR | (4) Products that clearly display innovation, whose technology
Shandong Product Accreditation JKCPEE AN AL FA05E, Bk B|E RS | levels lead domestically or achieve an advanced level
Management Rules AR, fefidtn; BN TR | internationally, that can substitute for imports; or that apply new
GreaTE ECUHTIE EEEAT | R, Bkt I, E45H, M. | technological principles and new designs to fundamentally
I TS T o R AT P A R A reform the structure, materials, or craft of the original product
W, BEEE TR, siEp | and clearly improve the product’s function; or that domestically
AR St AR or internationally lead in proposing technology standards.
Jiangmen, Jiangmen City Indigenous 7. BA BN AT E A BRE | 7. Products should have great potential for economic gain and
Guangdong Innovation Product Accreditation T s e e St O, market development or can substitute for imports.
Management Rules (Trial)
KL E G0 ik e i 2
Jrg GRAT)
Nanjing, Nanjing City Indigenous () PR BB BENAFREME | (6) Products should have great potential for economic gain and
Jiangsu Innovation Product Accreditation T a5, BRSO, market development or can substitute for imports.
Management Rules (Trial) (FRCTH B ERH™ Ml E HHER) Nanjing Indigenous Innovation Product Accreditation
FECT H ERIH mIEEBINE | ik Application Form
GAAT o BN Innovation:
o Import Substitution
Ningbo, Ningbo City Indigenous (b)) PR R BERLFREEME | (7) Products should have great potential for economic gain and
Zhejiang Innovation Product Accreditation KBTI BB ACHE T, market development or can substitute for imports.
Management Rules (Trial)
TR E LR A A E B MK
(W17)
Qingdao, Qingdao City Indigenous () PR BB BENETFREME | (6) Products should have great potential for economic gain and
Shandong Innovation Product Accreditation R e RE B RO . 2 | market development or can substitute for imports. Products
Management Rules (Trial) IHEEAFE, WinEE, "igEh should already be in small batch production, with high value-
H ST E ELHT A E E B INE K, FEYERNJEN FAE 50 F3 760 added, great market potential, and have an annual sales revenue
R + that, in principle, exceeds RMB 500,000.
Shenzhen, Shenzhen City Indigenous None None
Guangdong Innovation Product Accreditation
Management Rules
BRYIT A R il e i B
ZANES
Urumgqi, Urumgi City Indigenous None None
Xinjiang Innovation Product Accreditation

Management Rules
B AT E S FE R A E
EHINE

© 2011, The US-China Business Council

16




Import Substitution References

Locations Accreditation Rules (Chinese) Import Substitution References (English)
Weifang, Weifang City Indigenous B PR EEBERAF R ME: | (7) Products should have great potential for economic gain and
Shandong Innovation Product Accreditation KT AT ek BB A . market development or can substitute for imports.
Management Rules (Trial)
Y5 A EQH™ Ve B B NE
GRAT)
Wuhan, Hubei | Wuhan City Indigenous Innovation | (-5) /= BAEENET U ME | (7) Products should have great potential for economic gain and

Product Accreditation

Management Rules (Trial)

BT E B e i B NE
G4

K T 3 i ERE #AEE 1

market development or can substitute for imports.

Xiamen, Fujian

Xiamen City Indigenous
Innovation Product Accreditation
Management Rules

JBEITT B B fh A e B B Mk

None

None

ongguancun inions on Promotin AR AV =T: YA | ZX B = b roducts to be procured shou e major innovative products an
Zhongg Opini P ing LTI N & T [ R BT R 0T 7T | Prod be p d should be major i ive prod d
eijin, overnment Procurement o v IR R , {HH A technologies whose is neede the municipality or the
Beijing G P f FFR MK BLHT s, fEHRT | technologies whose R&D is needed by the municipality or th
ndigenous Products at I NAEF=H , WMAFANEZ | nation, but that have not yet entered into production or use, an
Indigenous Prod MR BRI, 14K FIAEZK | nation, but that h y d into producti d
ongguancun = 5 e H e PEN ave not yet been listed in the national and Beijing indigenous
Zhongg FeAbmtni @ QS H S R | h yet been listed in the national and Beijing indig;
b NRBURFE TR SA B | 25w mimn, WFRF Rk /S B4 H | innovative product catalogues. The rights and benefits situation of
XIFJREURRIE H ECIHT= 8 | ain el GIgiferee, &= | the products should be clear, and these products should, after
MR = R RO R ek T2, iR | completion of R&D, have indigenous IP rights. The level of
Fgi AR R . R, (R4 innovation should be high; [the innovation] should involve core
Wi M. TS rmn B technologies or key crafts, or apply new core principles and new
*EZIK‘TEE& R e e designs, and should make fundamental improvements to the
e 2% e i ks original product in structure, materials, or craft, and can clearly
gg;ﬁ;ﬁﬁi;%?igggﬁ improve product function or can lead in proposing technology
/E\@Zi By J“g . > o - standards at home or abroad. Products should have great
e S potential for economic gain and market development or can
substitute for imported products.
[l Sources

e Anhui: www.ahkjt.gov.cn/back/eWebEditor /uploadfile/20090922111532162.doc

e  Beijing: www.bjkw.gov.cn/n1143/n1240/n1315/n1495/n195557 /7646211 html
e  Fujian: www fjetc.gov.cn/NewsInfoShow.aspx?newsid=8113
e Guangdong:
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0 www.gdstc.gov.cn/msg/image/tzgg/200901/2009012103fgc03.doc
0o www.gdstc.gov.en/ HTML/kjyw/tzgg/1305767337687-6203563971538309313.html
e Hebei:
www.ghdcz.gov.cn/cyportall.1/template/site01_xxy.jsp?article_id=402880811f8d5bf1011fa6d2043c1804&parent_id=402880811d921b59011dcd78
01196d73&parentType=0&alb2cc=7xaac
¢  Hunan: www.hnst.gov.cn/tzgg/sttzgg/200912/t20091229_159533.htm
e Jiangsu: www.szkj.gov.cn/kjfw /20090316 / c£d83535-c653-4fee-97da-2cdal87d0b06.htm
e Jiangxi: http://6gl.jxstc.gov.cn/ReadNews.asp?NewsID=381
¢ Liaoning: www.Ininfo.gov.cn/kjzx/show.php?itemid=11867
¢ Qinghai: www.qhppc.com/html/zhengcefagui/20100527/409.html
e Shandong: www.jnsti.gov.cn/jnsti/view.php?id=4614
e Shanghai:
http:/ /service.shanghai.gov.cn/ComploxItems/ComploxDetail.aspx?MattersType=0&ParentClassID=224&ClassID=231&Matter]D=9286
e  Shanxi: www.jckjj.gov.cn/Policy/ZZ]JG/innerORG/DevelopSec/ZCFG2009/12/23/1542335986.html
e  Sichuan: http:/ /jscx.scst.gov.cn/NewsContent.aspx?current=%E6 %94 % BF % E7 % AD %96 % E6 %96 %87 % E4 % BB % B6 &NewsID=240
¢ Tianjin: www.tstc.gov.cn/zhengwugongkai/ zcfg/kjgf / zhex /200902 /£20090220_12928 htm
¢  Yunnan: www.ynf.gov.cn/canton_model3/newsview.aspx?id=1075427
e  Chengdu, Sichuan: www.chengdu.gov.cn/special/template/ detail jsp?id=298716&ClassID=02031417
e Dalian, Liaoning: www.caigou2003.com/law/11/20081218 /11_1253.html
e  Guangzhou, Guangdong: www.gzkj.gov.cn/noticeboard /newsDetail jsp?infold=111005
e Ji'nan, Shandong: www jnsti.gov.cn/jnsti/view.php?id=19188
e Jiangmen, Guangdong: http:/ /www.pjkj.gov.cn/show_news.asp?guid=20100402161126388
¢ Nanjing, Jiangsu: www.nsc.gov.cn/InformationShow.aspx? Article]D=524
e Ningbo, Zhejiang: www.nhkj.gov.cn/?0OP=view&id=2085
¢ Qingdao, Shandong: www.Iskj.gov.cn/OA / AttachmentsFile/633568262885806250.doc
e  Shenzhen, Guangdong: http:/ /jsc.szbti.gov.cn/downloadfile.aspx?use=newsé&fileld=176
e  Urumgqi, Xinjiang: www.urumgqi.gov.cn/xxgknrlb jsp?urltype=news.NewsContentUrl&wbnewsid=305247&wbtreeid =553
e Weifang, Shandong: www.sdkjg.com/ gxq/show.php?contentid=67362&userid=5686
e  Wuhan, Hubei: www.whst.gov.cn/Default_41_5003,1.html
e Xiamen, Fujian:
www.gazette.xm.gov.cn/ gazette/ detail_szfhf jsp?channelid=75084&primarykeyvalue=ARTICLEID %3D048 AA268B.000001A6.2CD6&primaryre
cord=1
e Zhongguancun (Beijing): http:/ / zfcg.zgc.gov.cn/ zheng?2.php?contentid=261
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